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Abstract 

Micro, Small and Medium Enterprises (MSMEs) play a dominant role in Indian Economy in terms of , 
employment,export and production.In India small and Medium enterprises provides maximum employment 
next only to agricultural sector .Government of India has adopted a policy best suited for the micro, small 
enterprises with the objective of to achieve 15 per cent annual growth rate, to increase employment generation 
and to create congenial and hassle-free environment(MSMED Act 2006).The MSMEs are providing uniform 
development to the society and can be a strong means to utilize the natural resources of India. The Present  
study  attempts to demographic profile of MSME and examine the motivational factors for commencement of 
MSME in Kokrajhar Distrct Assam.The study is based on both primary and secondary data .To achieve the said 
objective various books,research papers, articles, magazines and Newspapers are referred  and primary data is 
collected by using  structured questionnaire and through personal interview. 
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1.INTRODUCTION 

Micro, Small and Medium Enterprises (MSMEs) play a dominant role in Indian Economy in terms of 
production, employment and export potential. These industries have recorded a high rate of growth after 
liberalization despite off competition from large scale industries and also Multinational Corporation. 
Government considers that, one of the main objects of industrialization is to provide high and stable level of 
employment in the Country. The survey conducted by World Bank in early 1978 revealed that a big push to 
small scale industries is the way to generate employment opportunities in developing country like India. 
MSMEs are important agent of economic growth as they provide more than 50 percent of GDP of developing 
nations, they are source of supply of both human capital, source of innovation and technological development 
and raw materials to bigger firms and main source of entrepreneurship and businesses, ( PECC,2003 and 
Sanusi, 2003) .India’s Micro, Small and Medium Enterprises (MSMEs) sector has appeared as a vibrant and 
dynamic sector for the economy. It has been recognized as a catalyst in promoting the growth and development. 
MSMEs are playing a pivotal role in creating a huge amount of employment at meager cost of capital in 
comparison to large industries, helping in establishment of industries in economically backward regions and 
truncating regional inequalities, promising justifiable dispersion of national income and wealth (Gade, 2018). 

 The Micro, Small and Medium Enterprises (MSME) area has risen as a profoundly lively and dynamic division 
of the Indian economy in the course of the most recent five decades. It contributes fundamentally in the 
financial and social improvement of the nation by cultivating business and producing biggest work openings at 
nearly bring down capital expense, next just to agribusiness. MSMEs are integral to vast ventures as subordinate 
units and this segment contributes altogether in the comprehensive mechanical advancement of the country. The 
MSMEs are broadening their space crosswise over areas of the economy, delivering assorted scope of items and 
administrations to meet requests of residential and in addition worldwide markets. In the present era, it is being 
understood that entrepreneurship contributes to advancement of a nation in a few different ways, vize. 
Assembling and harnessing the different inputs, bearing the risks, enhancing and imitating the procedures to 
reduce the cost, expense and increment its quality and amount, growing the horizons of the market, and 
planning and dealing with managing the service and manufacturing unit at different levels. In fact, the rapid 
economic improvement of a nation crucially depends upon the number of capacities of business people. In this 
specific circumstance, entrepreneur is one of the most vital roles to contributions for improvement of enterprise 
for undertaking which may prove phenomenal for economic advancement of enterprise community 
(Karthikeyan, 2018).  

 

2.MOTIVATION OF MSMEs 

Motivation comes in different shapes and sizes. Most impulsive decisions by some sort of motivation. Each 
entrepreneur is motivated differently. There unique priorities and goals are the essence of their varied 
approaches to work. Some entrepreneurs are motivated by a strong desire to support their families and product 
them financially. Others are driven by a desire to make some additional income. Each and everyone have their 
own reasons for wanting to be an entrepreneur, to build their own business. Some people are traditionally doing 
business while some others are interested to make their own business. Again some others are forced to do 
business as they are unemployed (Barah, 2015).There should be a considerable motivation either from within 
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himself or from others close to him for a person to become an entrepreneur. Withoutmotivation one cannot 
achieve anything specially entrepreneurship,which is indulging in an unknown area, risking ones’ money and 
statusand needing a very strong motivation26. In this paper, the researcher hasmade an attempt to analyse such 
factors which have motivated the sample respondents of the study. 

The authors like Schumpeter, McClelland, Hagen, Kunkal have definedfrom the psychological, Max Weber, 
Cochron, Hoselitz, Stokes to the sociological and Gustav Papanek, Harris, Kirzner the economicviewpoints. 

 R.A.Sharma, opined a majority of the new entrepreneurial class was prompted to enter into industry mainly 
because of the following three factors. 

1. A strong desire to do something independent in life; 

2. The technical knowledge or trading or manufacturing experience in the same or related line of the persons; 
and 

3. The assistance available from the Governmental support systems and various financial and promotional 
Institutions. 

However, all these are further classified into the following sub-major 

factors. They are: 

1. Family members 

2. Friends 

3. Experience in the line 

4. Surplus funds from Agriculture 

5. Surplus funds from Business 

6. High demand for the products 

7. Availability of raw materials 

8. Government’s Assistance 

9. Availability of cheap labour 

10. To avail backward area concessions 

Besides, some of the research studies have also found the following 

factors influence entrepreneurship. 

1. Socio – economic factors 

2. Entrepreneurial characteristics 
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The author P.N.Sharma has identified the following main Nine 

motivating factors that encouraged the entrepreneurs to start the units. 

1. Educational background 

2. Occupational experience 

3. Desire to work independently in manufacturing line 

4. Desire to branch out to manufacturing 

5. Family background 

6. Assistance from Government 

7. Assistance from financial institutions 

8. Availability of technology / raw material 

9. Other factors including demand of the particular product, utilization of excess money earned from contractual 
estate business started manufacturing to facilitate trading / distribution business since the product was in short 
supply, unstable policy of the foreign government for non-residents, and no chance for further promotion. 

The First five motivating factors were termed as internal and the last four factors as external. The internal 
motivating factors like education,occupational experience, family background, the desire to do something 
independently together make the personality of the entrepreneur. These factors generate an inclination to adopt 
entrepreneurial activity.The internal factors are no doubt a necessary condition for entrepreneurial activity to 
take place. But, entrepreneurial ideas cannot fructify without a propitious environment which provides support 
in terms of financial assistance, technology and raw material and infrastructural facilities. These facilities are 
the external motivating factors and serve as a spark in the lightening of the entrepreneurial ideas. These factors 
also provide a momentum to the entrepreneurial activities.Experience in the Business line provides confidence 
to the entrepreneur who helps reduce the element of uncertainty regarding demand of the product,technology, 
raw material, etc. Further, traders / merchants generally have surpluses to provide initial finance required by the 
financial institutions as promoters contributions. Most important is the fact that traders / merchants are already 
sensitive to market incentives, and used to taking risk in the trading / business fields. Relationship between 
occupational experience of the entrepreneur and nature of enterprise promoted also suggests that occupational 
experience is an important motivating factor. 

 

3.REVIEW OF LITERATURE 

Ramkrishnan (1975) , in his survey of small scale units in Delhi, presented statistical details regarding the 
units and the social, educational, occupational background of the entrepreneurs, their motivation, expectation 
from and reactions to Government schemes.   
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The Gandhigram (1975) rural institute of higher education- undertook a diagnostic study of entrepreneurship 
in small scale industrial units in Madurai city in 1975. This study identified the characteristics of Madurai city 
entrepreneurs as follows; pre–planning on the basis of credit facilities so as to achieve the determined goals, 
dependency, initiative, innovativeness, a moderate degree of traditionalism and occasional risk –taking.   

R.K.DasChoudhury (2013) stated that the industries of the North Eastern region could not grow upto the 
expected level due to so many reasons. Infrastructure, transportation, availability of raw materials and 
marketing facilities for finished products, particularly in the hilly areas, are the main bottlenecks for industrial 
development. Non-availability of individual land in the hilly region is another problem. Moreover, in absence of 
well-defined land ownership, the banks are not in a position to provide industrial loan. Shortage of job specific 
skilled labourers is another important aspect. 

(Uditya Borah 2015) in  his study  found that in Assam some district are most developed in terms of numbers 
of micro, small and medium enterprises along with people employed and Investment in Plant and Machinery/ 
equipments. But some districts are lacking behind. So disparities are clearly seen in Assam. So government has 
to take some initiatives so that in the districts where these units are lacking behind will create a massive 
progress so the disparities can be reduced. 

Hassan Dauda,Maina&Mohhamad(2016) in their study depicted that  MSMEs lack the understanding and 
ability to determine the competencies that are required by an employee to fulfil his/her role. These skill gaps 
exist in all the sectors. MSMEs will need to invest in training and development that leads to skill development 
and job enhancement. The operational cost of MSMEs should be addressed towards attaining cost efficiency 
through the use of the latest technology. Most MSMEs do not have a patent right, and their intellectual property 
are not protected.   

Abdul AwalSarkar (2017) concluded in his paper comprising the trends, opportunities and challenges in Small 
Scale and Cottage Industries in Assam, that reorientation in the attitude of the people of the State, in general, the 
educated youths and capitalist class, in particular, is theurgent requirement for paving the way of 
industrialization in the State. A gradual approach is necessary, apart from the Government, the capitalist class 
and the educated youth must come forward with a new vision and energy to break the vicious circle of 
nonindustrialization in the State.  

Pranita and Balin(2018) in their study stated that the problems faced by the enterprises are multi-dimensional 
in nature, but still there is ample scope for establishment of many more micro enterprises in the district which 
will provide large employment to its people. Though the Micro Enterprises of Assam are growing rapidly in 
regards to small and medium industries, but still they have to go a long way to make their position in the Indian 
economy. The institutional support from the agencies or government is very important. There should be 
adequate supply of credit facility, marketing facility, technological support, infrastructural facilities, and above 
all new entrepreneurs should be motivated to start their own enterprises.  

Dr Surendra Gade(2018) in his study pointed out that the role of MSMEs in economic activity is manifested in 
both tangible and intangible ways. MSMEs provide employment and ultimately self dependency. In country like 
India, only self-dependency is the way, which can be a cure for devaluation of Indian Rupees. Therefore, 
MSMEs can be boon and a hope for Indian economy in near future. The MSMEs are providing uniform 
development to the society and can be a strong mean to utilize the natural resources of India.  
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Sudhanraj & A Karthikeyan (2018) in their study depicted that  a motivation factor significantly enhances 
entrepreneurial behavior variable and  that there is positive interrelation between the entrepreneurial behavior 
variable among the entrepreneurs in MSMEs and stated  that motivation significantly affects entrepreneurial 
behavior variables (Network development,  Perseverance, Decision making and Knowledgebility) within the 
MSME Puducherry. 

 

 

4.OBJECTIVES OF THE STUDY 

Following are the objectives of the study: 

1.To study the demographic profile of MSME in Kokrajhar district Assam. 

2.To examine the motivational factors for the startup of MSME in kokrajhar district Assam. 

 

5.RESEARCH METHODOLOGY 

Area of the study : The present study is descriptive  and analytical in nature which  attempts  to study the study 
the demographic factors and to  examine the motivational factors for commencement of MSME in kokrajhar 
district of Assam.The study is based on both primary and secondary data .To achieve the said objective various 
books,research papers, articles, magazines and Newspapers are referred  and primary data is collected by using  
structured questionnaire and through personal interview. 

Sample design: The total sample size of the study is 180  it is drawn by using simple random sampling 

technique from the MSME  in kokrajhar district . 

Sources of the study:The data was collected from both primary and secondary sources. The primary data was 

collected by interview method and survey method. The secondary sources include-  Books,newspaper, journals, 

District Industries  Commerce Hand Book of Kokrajhar . 
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6.DATA ANALYSIS INTERPRETATION OF THE  OF THE STUDY: 

Table 1: Demographic Profile of Respondents: 

 
Demographic Variables 
 

 
Frequency 

 
Percentage (100%) 

 
Gender of the 
Entrepreneurs 
Male 
Female 
 

 
 
 
134 
46 

 
 
 
74 
26 

Age of the Entrepreneur 
Below 30 Years 
30 to 40 years 
40 to 50 years 
50 to 60 years 
60 years and above 
 

 
52 
73 
27 
16 
12 

 
29 
41 
15 
9 
7 

Education of Entrepreneur 
No formal Education 
10th Pass 
12th Pass 
Graduate 
 
 

 
25 
62 
73 
20 

 
14 
34 
41 
11 

Nature of Enterprise 
Manufacturing 
Services 
Trading 

 
 85 
 26 
 69  

 
47 
15 
38 
 

Source:Field Survey 

Interpretation:The table reveals the in depth details regarding a) Gender of the entrepreneur b) Age of the 
Entrepreneur c) Educational of the Entrepreneur d) Nature of the enterprise. Here it can be observed that 74 per 
cent of entrepreneurs are male, 26 percent of entrepreneurs  female , 41% of the respondents are age between 30 
to 40 years,29 % are below 30 years,15% are between 40 to 50 years,9% are between 50 to 60 years and 7 % of 
the respondents are 60 years and above age.41% of the respondents are 12th Pass, 34% of the respondents are 
10th pass,11% of the respondents are graduate and 14 % of the respondents are not having any formal 
education.47% of the respondents are dealing in manufactuting business weaving garments,Brass metal,jel 
kahi,Bel Bati,Drinking Water,Citranala oil,Rubber sheet,ayurvedic medicines etc.15 % of the respondents are 
dealing with service like beauty saloon,fitness Gym,Vehicle repair and Servicing ,electrical repairingetc,and 
38% of the respondents are deailing in trading business like Grocery Shops,studio and Xerox,restaurants etc. It 
is inferred that mostly entrepreneurs are in first generation, below the age of 40 years, 12th pass and having 
experience before they start their business and most of them are male. 
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Table 2:Motivating factors of MSME startup

Figure 1:Motivational factors of 

Source:primary data 
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Interpretation: 

The above chart shows that most the respondents i.e 44% have started their MSME because of 
unemployment,and the least no of respondents i.e 4% of them have start up their enterprises for the need of 
additional income and others factors such as self-employment,family business ,family support and self interest 
are 17%,14%,12% and 9% simultaneously. 

 

7.FINDINGS: 

1.It is found from the study that most of the respondents are dealing in manufactuting business weaving 
garments,Brass metal,jel kahi,Bel Bati,Drinking Water,Citranala oil,Rubber sheet,ayurvedic medicines etc,some 
of the respondents are dealing with service like beauty saloon,fitness Gym,Vehicle repair and Servicing 
,electrical repairingetc,and also moderate  of the respondents  have trading business like Grocery Shops,studio 
and Xerox,restaurants etc. 

2. From the study it is found that most of the entrepreneurs are in first generation, below the age of 40 years, 
12th pass and having experience before they start their business and most of them are male. 

3.The major variables which cause the starting up of the industries are unemployment, Self interest and Family 
support. 

4. 44% of the respondents started MSME because of unemployment,they have completed their education but 
are not employed in any sector of  job so have started their own business. 

5.17% of the respondents have started MSME because of their self-interst to earn from their creativity and 
follow their passion or hobbies.Some of them are Beauty Salon,Restaurants ,Fitness club,Weaving etc. 

6.14% of the respondents have started their MSME with the support of their family to run the buniness,to 
continue their old traditional family business or to start new MSME with the help and support of their family 
members. 

7.12% of the respondents have entered into MSME to earn additional income besides regular income. 

8.8% of the respondents are continuing the business of their old traditional family business to keep their 
inheritance and continue their old traidional family business handed over to them by their parents. 

8.CONCLUSION 

The internal motivating factors like education,occupational experience, family background, the desire to do 

something independently or earn additional income together make the personality of the entrepreneur. These 

factors generate an inclination to adopt entrepreneurial activity.The internal factors are no doubt a necessary 

condition for entrepreneurial activity to take place. But, entrepreneurial ideas cannot fructify without a 

propitious environment which provides support in terms of financial assistance, technology and raw material 

PROTEUS JOURNAL

VOLUME 11 ISSUE 10 2020

ISSN/eISSN: 0889-6348

http://www.proteusresearch.org/     Page No: 502



and infrastructural facilities. These facilities are the external motivating factors and serve as a spark in the 

lightening of the entrepreneurial ideas. These factors also provide a momentum to the entrepreneurial 

activities.MSME  development can be regarded as a powerful tool for economic development of a developing 

country like India.In fact, the rapid economic improvement of a nation crucially depends upon the number of 

capacities of business people. In this specific circumstance, entrepreneur is one of the most vital roles to 

contributions for improvement of enterprise for undertaking which may prove phenomenal for economic 

advancement of enterprise community,In the conclusion,researchers suggests that the  government of India 

should pay more attention towards development of MSME in rural uncovered areas of the country by spreading 

awareness of the different Schemes and assistance provided to MSMEs to the general people to earn their 

liviings by starting up new MSME and promote  economic development and increase GDP of the country.  
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