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Abstract: 

In the contemporary world, most of the women break the societal bound stereotypical norms and 

explore into the world of entrepreneurship. A drastic increase is evidenced in terms of their 

initiatives and success. When compared to a decade before, modern entrepreneurship consists of 

37% among the entrepreneurs across the globe. The reasons for the increase rate are revealed as 

their passion for entrepreneurship and urge to have a stronghold in their business.  

Even though the women-owned enterprises alone provide employment to 13.45 million people in 

the country as per sixth economic census, no survey report is available in India on the success 

rate of the women entrepreneurs and their actual role in such successes. Consequently, the 

functional efficiency of the Women Entrepreneurs in fulfilling the intended business goals could 

not be ascertained. 
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Introduction: 

The latest survey by Global 

Entrepreneurship Monitor (GEM)i states that 

about 126 million women have ventured into 

new businesses, and 98 million have been 

working on their established businesses.  

Hence the impact on the world economy has 

been recorded as 224 million women 

entrepreneurs among the 67 of the 188 

nations approved by the World Bank.  
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These women entrepreneurs have not 

practiced many great business thoughts 

though they form a great business link and 

gain success due to the debt related 

apprehensions involved in the kick-off.  

Another notable defy is being unaware of 

the ICT skills. In order to achieve in their 

business, women entrepreneurs have to work 

more than men, and one in five women 

opine that they lack ICT and entrepreneurial 

skills. ¼ of the women further state that they 

find it difficult in accessing business 

networks whereas one in tem men state the 

same. Yet, according to the study ofthe 

Centre for Entrepreneurship these haven’t 

affected many of the women entrepreneurs 

as their take home pay is twice as much as 

the men.  

Overview of Literature: 

Impact is contributed by women 

entrepreneurs.  Yet, the percentage in formal 

sector is surveyed as less than 5% of all the 

business.  Women being an important 

resource of the nation; should be supported 

from all the ends by all means.  But the 

tradition of the society insists on the 

negligence of women entrepreneurship.  

Hence, the mandatory aspect is to empower 

the women entrepreneurship with constant 

motivation, encouragement and inspiration.   

MilcahMuluMuthuku (Mar.2015)ii 

states that economic development is 

achieved with the renewed involvement and 

enthusiasm of women entrepreneurs as 

understood by the policy makers.  The role 

of women entrepreneurs is mandatory to the 

economic growth of every developing 

nation.  But due to lack motivation, support, 

traditional and social barriers are considered 

‘undeo-reprensentation’ Kenya has adopted 

Entrepreneurship development as the major 

source of poverty reduction ad wealth 

creations.  The Government aims at a 

transformed newly Industrialized Kenya to 

offer high quality life to her citizens by 
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2030.    Unemployed citizens are given 

special attention to start new business 

ventures in the view of reducing national 

poverty and to create job opportunities. 

Vibhavari M. Chavan, Dr. Prachi A. 

Murkute (Mar.2016)iii introducing the policy 

of privatization, liberalization, 

computerization and globalization, observes 

the noticeable entrepreneurial activities of 

women entrepreneurs.  Though they gain 

recognition, the way is still long to go.  The 

transformation from the role of homemaker 

to a woman entrepreneur is a complex issue 

to succeed and sustain in her business.  Her 

strengths should be utilized creatively by 

learning from experiences and overcome the 

challenges and weaknesses. With a team of 

different skills and abilities, women should 

be able to lead and coordinate for a 

successful business venture. 

Annual Report of Government of 

India (2016-2017)iv states that the program 

of the country relies on the empowerment of 

women.  Various training and awareness 

programmes, gender concerns legislature 

support provide all round development to 

their full potential.  The Government of 

India, Ministry of women, and Child 

Development propose various schemes and 

programmes to improve the status of women 

and become an active partner of 

transformation in social, economic, cultural 

and political progress of the nation.   

 Conventional disbelief: 

In the conventional male chauvinistic 

society, women are restricted from 

achieving success as because they are 

women. Further, men strongly believe that 

investing money on the ventures run by 

women is risky.  

 Cynical Thoughts : 

The financial organizations, yet under the 

conventional clutches of the society, doubt 

the entrepreneurial skills of the women. 

Hence, the financial organizations demand 
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impractical securities in the process of 

obtaining loans. But, the repayment ratio is 

higher than that of men states United 

Nations Industrial Development 

Organization (UNIDO), (UNIDO, 1995b). 

 Lack of Education: 

 In comparison to men the literacy 

level of women are significantly lower in 

many of the Indian states.  Inadequate 

literacy typically forces women into a 

marital life at a younger age.  This situation 

makes them dependent on the male members 

of the family.  The low literacy level also 

prevent women from understanding and 

assimilating new technologies, new methods 

of production, marketing techniques and 

financial management techniques necessary 

for successfully managing the modern day 

business challenges.  

 Limited Risk Bearing Ability: 

 Due to the discriminatory nature of 

laws concerning property rights and sharing 

in Indian families women often get 

negligible share in the ancestral properties of 

the family.  This discriminating practices 

make women financially vulnerable and 

male dependent.  Poor financial support and 

lack of independence often deprive women 

from giving collateral securities to financial 

Institutions while availing loans.  

Cumulatively all these factors make women 

remind passive in businesses. 

Conclusion 

In spite of the evident increase of 

women entrepreneurs still 65% to 75% of 

the   business ventures are owned by men. 

Women entrepreneurs show lot of interest in 

establishing miniature businesses. Besides 

these, in most of the nations, increasing rate 

of self- employment of women is witnessed 

who run businesses with minimum 

investment. To integrate the women in the 

industrial development, especially small 

scale, Governments and other agencies 
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should volunteer to strengthen and recognize 

these women.  

Finally, Women must also be taught 

to have self-belief which can act as a 

deterrent to passive entrepreneurism. 

                                                           
istartupindia.gov.in/content/sih/en/bloglist/w
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